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FOREWORD

ctor, singer, dancer, refined, wise, success story. That’s
Tara Sutaria.

Our cover girl this issue tells us all about the
importance of connections, of how keeping in touch with
family and friends and maintaining relationships is very
important to her. Our All About You section carries that

thought forward. You'll catch cues to building bonds in your most-watched
sitcoms, find ways to make peace with

a former partner, and be inspired by how OUR COVER GIRL

our favourite celebrities stand up for our TELLS US ALL ABOUT
furred and feathered friends. THE IMPORTANCE
Tara also talks of choosing happiness, OF CONNECTIONS,

of ensuring that you surround yourself with OF HOW KEEPING

the people and things that keep you grounded [N TOUCH WITH FAMILY

and bring joy to your life. AND FRIENDS IS VERY
Speaking of joy, this issue will offer plenty IMPORTANT TO HER

of inspiration for that! Shades of red, statement

sunglasses, the coolest athleisure looks — if fashion and beauty raises
your spirits, you're in good hands. If your consistent search for nirvana
is mapped on plates, there’s that too, both desi and continental style.

If you're looking to bond with family and have a great time, our travel
feature tells you how to journey with your near and dear ones without
getting on each other’s nerves.

As always, Femina is about inspiring women, such as Dr Gauri Agarwal,
the founder of Genestrings Diagnostic Centre, the first lab in India that
started conducting COVID-19 RT-PCR tests at airports, and Nina Lekhi,
who used a dropped college year and a borrowed ¥7,000 to set up what
is today the massive Baggit brand. And, of course,

the Indian-origin women in US President

Joe Biden’s cabinet; each of them also lighting
the way for so many women to achieve

their dreams.

Yes, the country is currently buffeted by the
second wave of the Coronavirus. Yes, the waves of
uncertainty might try to dampen our spirits, but
the Femina woman is unstoppable. Let’s go forth,
safely, toward a more balanced life.

Sincerely,

Tonm Fomiv
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Aishwarya @
alwaysaishwarya

| used to and still look up to
Jayalalitha for what she did
for the people of Tamil Nadu.
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Me myself that is the best way
to get the change | want

Vrutika Shah @vrutikasll
Kamala Harris
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No-shame March. This

edition is truly one of

the best, as the cover

itself is so inspiring and

motivating at the same

time. Change is very

important in the kind

of lives we live. These

changes can be societal

as well as personal.

What’s more important

than these changes

is that we celebrate

them. This edition of

Femina has left no stone unturned
in doing that, starting right from the
#NoBeautyTestChallenge to sharing
stories of trailblazing women who have
achieved extraordinary feats in their
journey of life.

Shivangi Kapoor, Delhi

This is the issue that puts Femina’s spirit
out there! Real women talking of real-
life experiences on the different levels
at which beauty stereotypes operate.
Kudos, Femina, for highlighting this
issue! The interviews with the different
change makers chosen from various
sections of society were insightful,
leading us to understand the reality
behind the perceived success.

Swati Mehta, Vadodara

Reading the latest issue of Femina

was extremely motivating. Watching
different women break different
stereotypes makes my heart happy!
Even though people call themselves
‘modern’ these days, their mentality
and the way they think can sometimes
be immensely backward. It is
interesting and inspiring to see how
women are standing up for themselves
with the #NoBeautyTestChallenge
and showing everyone that they do not
have to meet the beauty standards set
by society. Thank you, Team Femina,

for highlighting these
issues, and giving
these beautiful and
strong real-life women
a platform on which
to share their stories
with the world.
Khushi Gupta,
Delhi

The latest edition fills

my heart with love for

these amazing women
as they share their real stories in an
effort to stop the beauty test and
rewrite societal beauty standards.
In a world where people like to
follow standards set by social media,
the #NoBeautyTestChallenge is a
wonderful initiative. Great job, Team
Femina, for bringing these inspiring
stories into the spotlight and redefining
the true meaning of beauty.

Kashish Khanna, Delhi

The Change Makers issue is really
a change maker! Loved the stories
about all the powerful women who
brought about change in their own
way. The inclusivity in the beauty
industry story really struck a chord
with the reality today where the lines
are no more present to differentiate
between genders. As always, I love
taking the fun quizzes; that’s the
best part of reading the magazine—
knowledge and fun!

Akruti Dalal, Nainital

Being a beauty enthusiast, I am very
happy to know that Femina is talking
about genderless beauty standards.
It's important for every industry to
talk and push boundaries regarding
inclusivity. It's high time now for every
industry to be aware of it and start
talking about it.

Aayat Boolani, Pune
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COVER STORY

ome people just
have it. Tara Sutaria, for one, because, apart
from her luminous skin, impeccable style,
and the fact that she’s abundantly talented,
also has an eloquent personality. Her charm
is intriguing, to say the least, and all these
different, layered facets add up into one
stunning ‘student’.

The 25-year-old actor, who is currently
working on several interesting projects,
learned to take things easy during the
lockdown. The last year was spent spending
time with family, on self-musings and
introspection, as she reveals, “It’s nice to be
with myself. T also spent a lot of time with
my family and closest friends, which I didn’t
get to do before because I was working a lot.”
That’s her ideal form of unwinding—being
at home and enjoying a hearty meal with
people who matter. Sutaria also says she used
her time at home to reconnect with herself.
“What I have learned during this period is
that it’s really important to get back to basics
and connect with myself. Communicating
with oneself is imperative. One thing I realised
is that it’s fine to let go, not work, be alone,
and just be with yourself,” she muses.

While she uses the time that she gets
to spend at home constructively, life is also
different without her sister, Pia, being around.
“Since my sister is away, things are different.

I am accustomed to having her by my side.
Growing up as twins, we tend to do things
together, so it is strange to not have her around,”
she adds with a hint of nostalgia. “But that’s the
cool part about growing up! It’s hard for sure
because I miss her a lot, but I think it’s fantastic

that we both are pursuing our dreams. Staying
away, you become stronger, tougher and it
makes you value your relationship much more.”
Just three years into the industry, Sutaria
learned the importance of keeping it real
relatively early in her career. While it’s hard to
miss her when she’s on a screen, her demeanour
off-screen is known to be calm and poised.
She’s unfazed in front of the camera or when
conversations try to delve into her personal life.
This is because she’s understanding the art of
striking a balance between being in the public
eye and keeping her close relationships sacred.
“I've been performing on stage almost every
weekend of my life since I was 12. I was really




young, so maintaining relationships and keeping
things going have always been important to
me. It’s a continuous process,” she explains.
“I'm proud that I've managed to keep all my
relationships intact ever since I was a little girl.
It’s important to balance your personal and
professional life. Something that I've always
focused on is not giving more importance to
either one, because that is the only way to have
a fulfilling and satisfying life.”

Sutaria, who seems to have found that

YOU CAN EITHER CHOOSE TO SULK
OR TAKE IT IN YOUR STRIDE

happy equilibrium, believes that the key to
keeping a relationship going is communication,
understanding, and acceptance of the other
person. “Growing with the person, evolving
over time, patience, and honesty are important
in any relationship,” she adds. Sutaria also
emphasises on having the right people around
and the importance of listening to them. “Such
people keep you grounded, and make you feel
happy and grateful. If, at times, they suggest
that someone (or something) is not good for
you, it’s good to listen to them and not defy
what they are saying.”
However, for actors, a huge part of life
is shared with the public sphere, especially
with the rigorous use of social media.
At times, and especially over the last few
years, that environment can become toxic,
often encouraging parasocial tendencies.
From dealing with the constant pressure
to comply with stereotypical standards
of beauty to fighting unsolicited, often
thoughtless labels, it’s imperative to know
when to disconnect from the virtual world.
“It is important to choose happiness over
everything. You can either choose to sulk or
take it in your stride and move forward,” says
Sutaria, who firmly believes in maintaining
the necessary perspective when it comes
to dealing with online trolls and bullying.
“What I do when I see something unpleasant
or unexpected about myself is laugh it off and
not let it affect me. There was a time when
I got affected by social media, but I realised
that these things are constantly going to
happen. Also, I think that it’s a reflection
of the person who’s trolling you and not
necessarily about you,” she declares.

So, how does she find her sanity while
navigating through a world that is often
critical of, well, everything? For one,

Sutaria seems to have made her peace with
who she is, both on the inside and on her oft-
judged outside. “My definition of beauty

is this one phrase that my mother has always
said to me and my twin sister growing up:
‘beauty is as beauty does’. I think effortlessness
is beautiful. People who are happy and
fulfilled are the most beautiful, whether it’s
aman or a woman,” she says. “It is so much
more than what is on the surface. [ know it
sounds cliched, but it’s true. I've realised that
beauty isn’t just what you see on magazine >

WHITE RUFFLE CROP TOP, 37,500, MADISON; THE LUPIS DANGLERS, 11,250, OUTHOUSE.
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covers or in a film. There’s much more to it.” expresses her desire to visit Italy, saying, “It is
Her source of beauty inspiration is such a place I have always connected with.

a clear mirror of her ethos, as she explains. My mother has been to Italy a number of

“I have always admired Barbara Streisand times and she’s told me many stories about

who is a writer, director, producer, actress and, the country. She thinks that I will love it and

of course, an extremely well-known singer. so it’s going to be the first place I go to when
She has been unabashedly herself since the all this ends.” Reminiscing over her favourite
beginning of her career and I really respect that. travel memory, she raves about the birthday trip

She is the definition of beauty to me because
she’s unafraid to be herself and that’s beautiful.”
It’s surprising, but Sutaria also considers

herself a bit ‘old-school’. She’s been trained

in singing for the last 15 years, so, needless to A N D \/\/ | T H T H E F E E L | N G T H AT
say, her passion for music runs deep. But she C O M ES F R O M \/\/ | T H | N '

believes she connects better with the music
from the iconic eras of the ’50s and '60s. “Also,
some of the 70s, the ’80s, and the early *90s,”
she smiles. She chooses classic jazz hits when
asked about her favourite genre. “Right now,
I'm listening to a song from one of my favourite
films, The Shape of Water, and it’s called You'll
never know. It is a beautiful jazz (sort of) song
and sounds like it’s recorded in the *50s.”

Looking ahead, 2021 is going to be a big year
of projects for Sutaria with three releases lined
up: Heropanti 2, Ek Villain Returns, and Tadap.
“I'm feeling happy but also nervous because of
the current situation. I just hope that my films
make people happy because, after all that we've
gone through, we deserve this happiness. It’s a
very exciting time for me,” she observes. After
making her debut as a small-town girl in Student
of the Year 2 under the Dharma banner, Sutaria
made an unexpected move with her second role,
playing a mute girl. Case in point: she prefers
versatility and isn't afraid of taking risks. Sutaria
attributes trusting one’s instinct to navigating
big life (and career) decisions, declaring, “I have
always followed my instinct and a certain energy
or vibration that comes from a person or an
experience. If you go with your instinct and with
the feeling that comes from within, it is almost
always correct. Even if it isn't, there’s a lot of
learning in that. However, for me, I have always
followed my instinct and it has worked.”

With a slate of projects, there’s much work
to be done. After a lull of almost a year due to
the pandemic, Sutaria has resumed shoots in
the new normal, which includes going onto sets
that take testing, distancing and sanitisation
into account. But conversation naturally turns
to a hopetul future, however distant, when
travel opens up properly again. She especially
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WhatsApp because | can connect
with everyone, and Instagram
because it's so much fun.

| bought a maxi dress online.
I am filming in Goa currently
and wore it the other day.

Not recently discovered but | got
back to playing badminton.
It's something that | have grown
up loving to play; it's fun
and a great workout.

All kinds of bags! | am obsessed
with bags, especially mini bags
from the '90s. When | travel,
| collect vintage bags. | have a lot
of vintage jewellery from the '80s
and the '90s. | have also been
collecting old coins. | have several
boxes of coins that go way back.

In my fridge, you will find
unhealthy food because | don't
diet at all! You will find ice cream,
frozen food and lots of hot sauce.
Also, all kinds of meat and Asian
sauces because | love to cook.

If I'm at home and not working,
| love to have my friends over,
just a couple of them, have
a little sort of a dinner that
maybe | would cook, play some
lovely music on my record player,
have drinks and a chill time.

BECAUSE, AFTER
ALL THAT WE'VE GONE THROUGH,

that she took to the Maldives. “My trip to the
Maldives was beautiful and peaceful after

a stressful few months. It was spent in amazing
company and was a much-deserved break.

It was my first birthday without my twin sister
and away from home, but was still absolutely
magical and special. It was one of the most
special weeks of my life.”

The intrigue, spoken about earlier, is
entirely valid, given that Sutaria is a strong mix
of strength and grace. Versatile, a risk-taker,
and unafraid of failure, we can only hope some
Tuscan sun comes her way, and ours, soon.
Because, if there’s one more thing we're taking
away from this interview, it’s Tara Sutaria’s
wonderful enthusiasm to dive right into life. @

MAKEUP: SHRADDHA INDER MEHTA

HAIR: SOURAV ROY
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FEMINA x GoodHomés$

Chef Suvir Saran

A DELICIOUS
CELEBRATION :
OF SUMMER

Indulge Fest 2021 was a fun-filled affair with discussions,
masterclasses, and culinary tips and tricks.
Priyaja Bakshi reports

Chef
Rachel
Goenka

Chef Aditi Dugar

Shrutilaya
Ramanathan

he summer edition of Indulge Fest
by Femina x GoodHomes tempted
food and drink enthusiasts across
the country to take on the summer
in the most delicious ways possible.
The virtual food festival, on March 26 and 27,
2021, celebrated the magic of summer with the
support of our food and drinks partners: Nestlé
MILKMAID, Dabur Honey, Weikfield, Tirupati
Oils and Estuary.

RIVETTING DISCUSSIONS

Our ‘tastemakers’ helped to build up the
excitement. India’s first tea sommelier Snigdha
Manchanda threw open the discussions, talking
of how nutrition can go hand in hand with

taste and flavour. Chef Suvir Saran, whose
exemplary Indian fare brought New York’s Devi
restaurant its Michelin star, gave us lessons

in life (and food, of course), discussing farm-

Chef Chef
Karishma Varun
Sakhrani Inamdar

Chef Manpreet Dhody

Chef Shilarna Vaze

to-table practices, being Indian in the world

of food, and his journey with sustainability.
Chef Rachel Goenka spoke of how she adds
summer to her many restaurant menus, and
shared her favourite summer desserts from
her book Adventures with Mithai. Sommelier
Nikhil Agarwal introduced us to his exciting
summer plans and told us how he kept spirits
up through the pandemic downs. We also
chatted with the super inspiring diva,

Chef Ritu Dalmia about her beginnings in
food and her adventurous journey to success.
Chef Aditi Dugar talked about seasonal eating
and creating trends through innovation and
deliberation. Architects Pashmin Shah and
Saahil Parikh discussed the nuances of kitchen
design and how kitchen layout and orientation
add to the experience of cooking at home and
in a restaurant. Chef Varun Inamdar took us
on a journey down memory lane, revisiting



Chef
Swaroop
Aiyappa

Vindhya Chef Kirti Ishana
Karwa Bhoutika Passi

THANKING OUR PARTNERS

in a raspberry custard tart, while Chef Neha

Nikita K Agarwal

Meenakshi

Kapoor Shah brought us two delicious recipes with Dabur
Honey: a simple honey granola ice cream and

a honey-roasted tofu and veggie lettuce wrap.
Chef Manpreet Dhody of Foodhall Cookery
Studio showed us how to make an impressive
tomato carpaccio salad with Japanese dressing,
while Chef Swaroop Aiyappa of Evolved Foods
expanded the vegetarian cookbook with tandoori
alt meat tikka skewers. Food stylist Vindhya

past summers and trysts with food. Chef Karishma INDULGE FEST CELEBRATED FOOD

Sakhrani advocated the art of clean eating and

offered tips and tricks on planning a conscious diet. AND DRINK WITH MASTERCLASSES AND
We laughed along as Chef Maria Goretti and INVIGORATING DISCUSSIONS

Chef Shilarna Vaze reminisced about childhood

summers with food memories, and wrapped up Karwa tapped into summer flavours with her
the tastemakers section of Indulge Fest with recipe for mango tabbouleh, while Renu Dalal
Chef Sarah Todd, celebrity chef, model and put together a tempting eight-layered Mexican
restaurateur, telling us about her journey through the salad. Chef Kirti Bhoutika recreated the
lockdown and her exciting plans for summer 2021. trending baked feta tomato pasta with Weikfield
pasta, while Ishana Passi stirred up refreshing
COOKALONGS! summer mocktails to beat the summer heat. We
The Indulge Fest masterclasses were filled with also learned about food aesthetics, food styling
fun culinary tips and tricks to try at home. Tejasvi and the finer nuances of table styling with
Chandela, host of The Baker’s Table on Zee Zest, blogger Meenakshi Kapoor and designer
demonstrated a never-fail cake with summer fruits. Nikita K Agarwal. As an added bonus,
Team GoodHomes and Weikfield brought us a simple Canada-based blogger Shrutilaya Ramanathan
summer dessert: jelly custard sand shots. Baker created an organically-styled table setting that
Aishwarya Murli made the perfect key lime pie, is pet-friendly as well!
and we learned an Indianised twist to a continental
classic with ras malai tres leches from Chef Ruhee GOOD SUMMER EATING TO YOU!
Bhimani. Nutritionist Maya Pereira Sawant, Indulge Fest 2021 was filled with cues for
founder of Lean Kitchen by Maya, made strawberry delicious summer fun. The summer edition
and cherry trifles with cacao and vanilla. Chef Kanak continues to inspire with recipes and tips
Khathuria had a special assistant in the kitchen, and tricks that will help you make the most
her daughter, and, together, they made delicious of the hottest time of the year.
ice cream custard using Nestlé MILKMAID. You'll find all this content on the microsite:

Baker Parth Bajaj elevated Weikfield custard https://www.femina.in/indulge-fest-2021 @



FEMINA event

TECH'S THE WAY!

The Economic Times x Femina Women In Tech Forum
brought together doyens of the technology world who
discussed building a sustainable, equitable and digital future

Dr Neeta Verma

nspiring the next generation for

change and celebrating the women

who have broken the glass ceiling and
are inspiring many more along the way,
Femina x Economic Times, hosted the
inaugural edition of the Women In Tech
Forum on February 24, 2021, featuring
leaders who have battled stereotypes
to carve a niche in what was considered
a male bastion.

The one-day virtual event saw

the coming together of frontrunners
like Smriti Zubin Irani — Minister of
Women and Child Development,
Minister of Textiles, Government of India,
Dr Neeta Verma — Director General, NIC,
GOI, Sheenam Ohrie - Vice President,
Dell Digital Services Online, Dell
Technologies, Kiran Mazumdar-Shaw —
Executive Chairperson, Biocon,
Rekha M Menon — Chairperson and
Senior Managing Director, Accenture in
India, Deepali Naair — Chief Marketing
Officer, IBM — India and South Asia, Julie
Linn Teigland — CEO and Managing
Partner, EY - EMEI, and Cathy Hackl —



Futurist & CEO, Futures Intelligence
Group, among many others.

The event began with an
interaction featuring Irani and
Nayantara Rai — Chief of Bureau-
Delhi, ET Now, on the topic ‘A Step
Towards an Equitable Society"
Speaking about bringing a change,
Irani shared, “As PM Narendra
Modi says that change must begin
at home. Since, from childhood,
we must inculcate equal roles and
responsibilities whether it is related
to tech or becoming a caretaker. Even
today, subjects such as engineering,
cloud computing, machine learning,
Al have been given a masculine colour.
And it is time we transform. It is
through initiatives such as this that
we will be able to raise actionable
awareness and promote more
inclusivity in the sector.”

The event also saw Dr Verma
speak about ‘Shaping a Sustainable
Future with Digital’ She spoke about
the importance of the Digital India
programme, which was formed in
2015, with a focus on the power of
technology and how it is an important
tool in our everyday life. “There is
of course a lot of potential among
women who take up technological
roles, however they lack the correct
vision. The need of the hour is to give
them opportunities. The upcoming
technologies such as artificial

intelligence (Al) will give hope to all the
sectors of the society especially women
to enhance their skills and grow as the
country grows,” she shared.

The event focused on the challenges
and the next steps for involving more
women in this sector. Not just that,
it also celebrated the women leaders
in tech by giving them a platform to
discuss, address and engage in various
panel discussions, keynote speeches
and success stories. The thought-
provoking discussions focused on the
need of the hour, including topics such
as the impact of having more women
in technology, women-led technological
innovations in the era of globalisation,
revamping enterprise in the digital
transformation journey, and technology,
information, and resilience in the
new normal.

The Femina x Economic
Times Women In Tech Forum also
acknowledged and lauded the efforts
of women change makers. The Change
Agent Editor’s Choice Felicitations
were done in three categories—
Leadership, Technology Disruption and
Customer Experience. Women who
have contributed significantly to their
respective fields with out-of-the-box
ideas, paved the way for future women
leaders, demonstrated extraordinary
talent, and provided support and
encouragement to peers and the next
generation were lauded. >



FEMINA

SPECIAL HIGHLIGHTS

THE FORUM BROUGHT FORTH SOME INTERESTING INSIGHTS FROM

THE INSPIRING WOMEN. WE HIGHLIGHT A FEW

SMRITI ZUBIN IRANI

“Affordable devices, | think, is one aspect which
needs to be addressed and the government is
addressing it through the production-linked
incentive scheme in the field of IT, in the field of
mobile manufacturing. That being said, | also feel
that there is community participation which we see

in an enhanced version.”

KIRAN
MAZUMDAR-SHAW

“Developing a medicated
product, a new drug or
vaccine or anything in
the live tech area that
is addressing an unmet
need is actually coming
up with a novel way of
treating a disease. If
that is the way we go
about developing an
idea and abbreviating
the regulatory path,
the investment of
taking such an idea to
the market becomes
much lower. And then
you see much more
innovation coming

into the fore.”

ARUNA JAYANTI

“It's time to have

a micro focus on the
real problem, which is
that we have a leaky
middle layer. If we see
why women leave the
workforce, it is largely
for two or three reasons:
maternity related, the
second is the husband
or his family relocated
somewhere, and the
third is that they don't
have the flexibility to be
able to work. We need to
address all three to be

really able to fix the gap.”

REKHA MENON

"Women could either
be the key beneficiaries
of these (digital) shifts
or they could be key
shapers of these
shifts. Because, one,
as beneficiaries, the
geographies have
disappeared that were
a major constraint

to participate in the
workforce, and they
can now work digitally
from home, from

tier two cities, and
participate in socio-
economic activities.”

NEELAM DHAWAN

“We have not been
encouraged to take
careers in science and
technology, but the
more we do, there’s

a great opportunity

for a very evolved and
sophisticated career for
women in technology.

| think our whole
education system has
to change towards that.
| am a great believer in
the start-up movement
that we are having in
our country today for
the last 10 years.”

ARUNDHATI BHATTACHARYA

‘I think the ecosystem, the family, the entire society,

all need to work hand-in-hand. Anything is possible, but
yes, you do have to have a supporting structure that makes
life easy and reduces tension. And people who are not
fortunate enough to have that, they have to keep striving
foritand ! think it will happen.”

DR NEETA VERMA

‘Inclusion was at the
core of the Digital India
programme, which
basically focused on

accelerating the pace of

digital transformation
across all sectors.” @
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HOW HAS THE
PANDEMIC
AFFECTED

RELATIONSHIPS?

03%

broke up due to the pandemic.

54%

people believe partners spend too
much time on the phone.

41%

say their relationship is better.

33%

experienced intimacy
and sex issues.

15%

had less sex since the
pandemic began.

9%

reported infidelity.

FEMINA

What worked for
couples who grew closer

during the pandemic?

2 Spending quality time together
2 Planning for the future
2 Focusing on goals
< Taking up new hobbies
2 Exercise
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ALL ABOUT YOU relationships

ennifer Weiner, American
writer, television producer, and

journalist, once said, “Divorce isn’t

such a tragedy. A tragedy is staying

in an unhappy marriage, teaching
your children the wrong things about
love. Nobody ever died of divorce.”
As Weiner points out, divorce can
sometimes be a better option for you,
your partner, and your children than
trying to work through a relationship
that can’t be salvaged. But, once
that’s done, what then? Some say it’s
impossible to be friends with your ex-

husband; others believe it is possible if
both sides take the initiative to make it

work—for yourself and your kids.

According to Staying Friends with Ex

Romantic Partners: Predictors, Reasons,
and Outcomes, a study conducted

by the Department of Psychology,
University of Kansas, there are four
reasons to stay friends with exes:

THE

security, practicality, civility, and
unresolved romantic desires. “Sex,
sexual orientation, attachment styles,
personality traits, time since breakup,
and reasons for breakup all predicted
staying friends,” reveals the study.
“Staying friends due to unresolved
romantic desires resulted in negative
outcomes, whereas staying friends
due to security and practical reasons
resulted in more positive outcomes.”
Similarly, when it comes to divorce,
why you divorced—and, to an extent,
how you divorced—plays a big role in

It is possible to have a
cordial relationship with
your ex-husband. Radhika
Sathe-Patwardhan has
some pointers

CTOR

the way ahead if you want to remain
on friendly terms with your ex.

KEEP YOUR DISTANCE...
TO STARTWITH

The major hurdle to staying cordial
and friendly with your ex is the
feelings and attachment you have
for him, which can’t be turned off
easily. One way to overcome this is
to maintain some distance initially,
while you sort through the emotions

and can be objective. “Work on any
attachment or the need to control that
is still there after the relationship is
over,” says Kshama Jain, counsellor
and life coach, “Once there is no

such attachment, and when there is
self-awareness about one’s behaviour,
it should not be difficult to have an
amicable relationship with an ex.”

She points out that it might be a bit
uncomfortable to see an ex with a new
partner; one might feel possessive or
get protective, but, she cautions, you
must ensure that you do not act on
these thoughts.

ACCEPT THE PRESENT

It’s easy to get caught up with the way
things were before the divorce, with
discussions becoming arguments or
with one person getting emotionally
overwrought with what the other

said or did. You need to work through >
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ALL ABOUT YOU relationships

those feelings and get out of living

in the past. Accept the reality of
what is actually happening instead of
dwelling on what-ifs and what-could-
bes. “My ex-husband Suraj* and I
parted ways a year ago; we have a
10-year-old daughter,” says chartered
accountant Naina Malhotra.
“Initially, discussions about her
school or other decisions would end
in a screaming match—Tlike they

did before we divorced. A friend
pointed out to me that I was still
living in the past when it came to my
emotions and what I felt about Suraj.
A counsellor helped me sort through
my feelings, and, now, discussions
with him go much more smoothly.”

ESTABLISH BOUNDARIES

If there are children involved and
you decide to co-parent, you will
be frequently interacting with

your ex. As a married couple, you

Divide your parenting
responsibilities equally
to avoid any fuss later

SELF-CARE IS NOT SELFISH;
SEEK PROFESSIONAL HELP IF NEEDED, AND
ACCEPT THE SUPPORT OF FAMILY AND FRIENDS
TO GET YOUR LIFE BACK ON AN EVEN KEEL.

ESTABLISHING
GROUND RULES

Be polite and respectful towards
each other.

Don't use children as messengers.
Communicate with a brief phone
call or a text; keep it to the point

and impersonal.

Don’t get involved in your ex’s
personal matters. Likewise, don’t

tolerate intrusion in yours.

Unless it’s about a decision regarding
the children, don’t fall back on him
for advice or support.

would have divided the parenting
responsibilities, it was probably
easier to trade them with each
other as and when required; it was
doable. But, post the divorce, it is
imperative that you mutually decide
on the responsibilities, and stick
to them. “Set healthy boundaries,”
Jain advises, “Figure out what
works for the two of you and come
to mutually-beneficial rules and
boundaries that both of you are
comfortable with.”

CREATE A CIRCLE OF
SUPPORT FOR YOURSELF

Heading forward solo can be
daunting, especially if you were
married for a long time. Surround
yourself with people who support
you. Build up a new system for
yourself that empowers you. “I
have been lucky to have family
and friends who have stuck by me
through the divorce and after,”
Malhotra observes, “They not only
helped with my daughter and took
care of her when I was at work,
but also offered me tremendous
emotional support, all of which was
much required and appreciated!”
Take the time now to indulge in a
hobby that you didn’t or couldn’t do
before, go on a vacation with your
friends, and don’t hesitate to do
things that make you happy.
Self-care is not selfish; seek
professional help if needed, and
accept the support of family and
friends to get your life back on
an even keel. Keep in mind that
it is possible to establish a more
amicable relationship with your
ex, but not at the cost of the same
emotional damage often inherent in
a bad marriage. @

PHOTOGRAPHS: SHUTTERSTOCK
*NAMES CHANGED TO ENSURE PRIVACY
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Motivational speaker Jaya Kishori helps you
understand more on spirituality and how one can

imbibe it in one’s daily life.

Jaya Kishori

tarting early at the age of
seven on a spiritual journey,
motivational speaker Jaya
Kishori was inspired to bring
a positive change in the society. “The
elders in my family instilled values in me
through the medium of spiritual stories
which motivated me to move towards
the path of spirituality,” she shares. This
journey helped her find harmony and
clarity in thoughts and emotions which in
turn helped her be a better person. This
journey became an integral part of her
life and “I never realised when it became
a part of my career, my daily work and an
important part of worship,” she adds.
She has had many milestones in her
journey to date; “When | had rendered
my first speech as a spiritual orator
in front of a huge crowd, | had shivers
down my spine and tears in my eyes
to experience my dream becoming a

reality,” she recalls, “When | started with
my motivational sessions, | received
enormous amount of love and warmth of
people from different parts of the world
through letters and social media. It is

a heart-warming feeling to know that
something | said has brought a positive
change in the lives of people.”

UNDERSTANDING
SPIRITUALITY

“I strongly believe spirituality is a
very simple term which is highly

TIPS BY JAYA KISHORI TO HELP IN THE

JOURNEY OF SPIRITUAL AWAKENING:

o Observe your patterns both negative
and positive.

® Realise your worth and increase
authenticity

® Increase compassion and love for self
as well as others.

o Detach from expectations.

® Be conscious and intentional.

® Realise a sense of connection.

o Keep a control on your thoughts and
words. Always be kind.

o Develop an optimistic explanatory style.

o Explore new ideas and learn every day.

® Let go of your ego and jealousy.

® Practice forgiveness.

® Practice Yoga and meditation.

® Be as practical as possible.

o Do not compare yourself.

o Always be kind, choose love and
respect others.

o Spend some time in nature.

o Set some alone time for yourself.

o Volunteer or donate to the poor.

o Express gratitude and appreciate the
little things around you.

misunderstood,” she shares, “Spirituality
is a process of being fully aware of
yourself and your surroundings, itis a
process to realize the greater purpose
of life.” Self-realization is one of the
most important aspects of spirituality,
she feels. There are certain virtues
associated with spirituality like sense
of compassion, empathy and open-
heartedness in her opinion and “every
person carrying out his life duties with
utmost self-realization and compassion
is a spiritual being.”

Through increasing hope, kindness,
self-compassion, gratitude, and awe,
anyone can start being more spiritual;
“It is not a separate way of living but
instilling these habits in our lives to
make it better,” Jayaji notes. Like Swami
Vivekananda said, “You have to grow
from the inside out. None can teach you,
none can make you spiritual. There is no
other teacher but your own soul.”

SPIRITUAL AID FOR THE
NEW NORMAL

The current situation is still under
recovery; “We all are struggling with
this pandemic, though unequally as
those with underlying social, economic
or physical vulnerabilities are suffering
the most,” Jayaiji notes, “This is the
time to awaken our spiritual senses
and become compassionate towards
our fellow beings, towards our duties to
nature and recognize that we belong to
one connected family.”

She also points out that before
interacting with other people, “We
must firstly try to listen to our own
thoughts and address them. Here
is where spirituality comes into the
picture where we are taking the path of
self-realisation addressing our fears and
finding solutions on how to overcome it.
If we are spiritually strong and we know
who we are only then we will be able to
help others and take care of them.” We
should awaken the virtues associated
with spirituality, she feels as it will help
us to live together in harmony and
peace with people and also with our
inner selves.



book review

PEACE

UL

PARADISE

The Bera Bond by Sundeep Bhutoria dedicated to his four-year-old daughter, Aavya, enthrals the reader
with the discovery of this unknown region where leopards and humans coexist without conflict

hat if we tell you there exists

a place, in our very own

country, where humans and

leopards have coexisted
harmoniously for years? Intrigued? Well,
culturist, author and wildlife enthusiast
Sundeep Bhutoria has answers for all the
questions popping up in your curious mind
at the speed of light, and he does offers
them beautifully in his recently-launched
coffee table book, The Bera Bond.

As the name itself suggests, we are
talking of the Bera village in the Pali district
of Rajasthan, about 140km from Udaipur.
Although relatively unknown, this region is
now on the wildlife enthusiasts’ radar for
the intriguing bond that the villagers share
with about 55 big cats there.

It is a known fact world over that wild
animals and humans are often in conflict
over survival, but not in Bera. Here,
leopards frolic in their habitat without
risk of being captured, as humans move
around in the village without the fear of
becoming prey to them. Why, you ask?

The Bera Bond carefully examines this
cohabitation and more, not only providing  Apoye: Zubeida, who was the inspiration for the

the readers a glimpse of a bewildering eponymous Bollywood film; Below: snapshots
phenomenon, but also an overview of from Bera

the space that is Bera—its climate,

its striking points, the attitude of the
inhabitants, wildlife and birdlife among
many other things. It also mentions
Zubeida, who was the inspiration

for the eponymous Bollywood

film starring Karisma Kapoor

in the title role.

Bhutoria translates his research
and experiences articulately for the
readers, especially for travel ethusiasts,
while conservationist and photographer
Shatrunjay Pratap Singh acts as the
author’s guide for the most part of his
journey, also lending his magnificent
photographs to the book, along with
other contributors.

The author of six previous books,
Bhutoria found a truly unique subject
matter to explore for this one and
wasted no time in getting in touch
with all the right people to present
it forth this hidden gem to his readers.
With a foreword by veteran
environmental activist Bittu Sahgal and
an introduction by actor, writer and bird
watcher Victor Banerjee, Bhutoria's latest
offering frolics around what the
region is most deep into—leopard love. >



Author Sundeep Bhutoria
has dedicated The Bera Bond
to his four-year-old daughter,
Aavya, who loves animals

“AT SUCHAYOUNG
AGE,AAVYACARES
ALOTABOUT
ANIMALS, BIGAND
SMALL"
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- AU IFUL AND

BEWILDERING

Author of The Bera Bond, Sundeep Bhutoria, shares insights on the community, his research
and experiences of working on the book with Shraddha Kamdar

How did you learn of Bera
and the coexistence of the
leopards with the community?
Did you plan on researching it the
minute you heard it?
As mentioned in the book, | first heard
about Bera from my friend, the then
forest minister of the government of
Rajasthan and wildlife photographer
Bina Kak during an informal luncheon.
| have always had a fascination for big
cats and after writing The Safari,
my book on tigers, | was on the prowl
for the subject of my next publication.
Bera piqued my interest and | launched
on my research immediately.

What was the most challenging
part of the research for
this book?
There was very little information available
on Bera, other than by word of mouth. |
heard about Shatrunjay Pratap Singh and
was told that he is working intensively for

the conservation of Bera and its leopards.
| gathered most of the information from
him and his friends and acquaintances,
spoke to the locals and the right people
with Shatrunjay’s guidance. That's how
this book came to light.

Tell us about a thrilling
experience with the big cats
on your expeditions.
One of the highlights was being able to
name a leopard cub, at the request of the
locals. | named the cub Gullu. | also saw
a leopard emerge from the bushes on the
steps of a temple, and devotees passing it
by without blinking an eye. This mutual
respect for space left me awestruck.

@ You have dedicated your book
to Aavya, your daughter. Tell us
a little about her love for animals.

| have dedicated it to my four-year-old
daughter, Aavya. Every morning, the first
thing she does is feed the pigeons and

birds with me. In winters, we would

go and feed the ducks and fishes too.

At such a young age she cares a lot

about animals, big and small. She also
has a pony that she adores; his name is
Kahlua. It is so important to bring children
closer to nature and wildlife and to teach
them that our actions affect other
animals living on the planet.

What is the one learning

of this entirely conserved
Bera way of life or ecosystem that
you want to leave with our readers
as food for thought?
Having experienced and embraced
the unique coexistence of human and
wildlife habitation in Bera, | think it can
be held up as a shining example of
harmonious cohabitation and celebrated
without sullying the sanctity of Bera.
My learnings, although from the
standpoint of a wildlife enthusiast and
traveller, are truly unique and bewildering. @
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ALL ABOUT YOU celeb cheat sheet

S

JACQUELINE
FERNANDEZ

Jacqueline Fernandez
has a posse of cats to
keep her company, and
her love for her pets is
well-known—her
Instagram feed is proof

of that—but she also
extends this affection
to animals in need. She
joined PETA India’s
campaign to ban horse
carriages in India, and
joined celebrities and
activists alike in raising
awareness.

FARHAN

DELIGHT

Take cues from celebs who redefine the idea of
unconditional love. By Aishwarya Acharya

he past year might have been
difficult, but 2021 looks hopeful

2021, we must unlearn a few things,
and develop compassion, now more

and less grim. Let this be the year
when love transcends all boundaries
and forms.

AKHTAR

He might have made us

than ever. Take a cue from how
these celebs love not just their pets
but also other animals and

_

swoon with his
performance and
singing in Rock On!!,
but it is his homely,
compassionate side
that leaves us wanting
more. A huge believer in
‘Adopt, Don't Shop;
Akhtar welcomed an
Indie, Ty, into his family.
Keeping Ty and Akhtar
company is another
Indie, Jim. Some best
friends do have fur and
tails, don't they?

Taking the lessons of 2020 into champion their cause.

PRIYANKA CHOPRA-JONAS

The original desi girl, Priyanka
Chopra-Jonas is a global icon for
good reason. PeeCee has had
many dogs as her pet friends in the
past. Brando, a blue roan cocker

spaniel, was with her for over 14
years before passing away. Now, in
the Chopra-Jonas household, there
are as many as three dogs—Diana,
a Chihuahua; Gino, a German
shepherd, and Panda, a Husky-
Australian Shepherd mix.

SAMANTHA
AKKINENI

South sensation
Samantha Akkineni and
her pet friend Hash are
both social media
sensations. From
campaigns to fitness
workouts, Hash is seen
everywhere and rightly
so! Akkineni has also
been vocal against
cruelty to animals in
the past, and has
downright refused

to wear animal fur.

SIDHARTH
MALHOTRA

Sidharth Malhotra might
not have received the
Oscar statuette yet, but
he has one anyway—
albeit with four legs and
a tail: Oscar. Malhotra is
a staunch supporter of
adoption and
sterilisation, and has
also featured in PETA
India’s advertisements
promoting these. Well,
he truly deserves his
Oscar! @
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ove in the digital age. What does the
phrase bring to mind? Modern dating
apps? Virtual dates? Moving in with your
partner? Stalking your potential date on
social media before you meet up? Yes,

all these are what love in the digital age is all about.

From the time when Suman and Prem (Maine Pyar

Kiya) exchanged letters via a surprisingly well-behaved

pigeon to today, when a text or a DM tells of your love

in a fraction of a second, we’ve come a long way, both in

terms of love and in how it is perceived. “We are greatly

impacted by what we see,” says Radhika Bapat, clinical

psychotherapist, about the great influence of movies

and shows today. “Human beings are social animals,

and we learn from other humans. We adopt

those behaviours that we think will get us to

where we want to be. Subliminal cues from

our environment also play an important

role in our learning process. ‘Social

influence’ is exactly this. Indeed, visual

mediums, books, role models and opinions

impact or shape us.”

Most, if not all, of us, have also evolved
to accept different definitions of love or
multiple ways to express it. We have come

L®VE > HERE

to realise that love cannot be tied down to a specific
shape, size, gender, tradition or culture. Today, love
transcends—or should transcend—caste, creed, religion,
sex, age, colour, shape, size and so much more, which
is also reflected in the shows and movies made today.
The genres of romance and comedy now explore the
realities of relationship dynamics and the complexities of
deep-seated human emotions. Young people’s definitions
of love are hugely impacted by media and social media,
agrees Able Joseph, founder and CEO of Aisle, a
relationship-focused dating app. “We are flooded with
content from Hollywood, Bollywood, Netflix, YouTube,
etc, and these multiple social media touchpoints are a
gateway to better understand a young audience’s love
language and expressions. Through social media, people
have begun to shape their expectations of a
relationship. People have started replicating
what they see on TV and social media in their
personal life”

“Narratives can be very therapeutic for
some, but very nerve wracking for others,”
adds Bapat. “Depending on your core beliefs
and openness, there are some scripts that

are life changing,” she adds. Read on to know
what these sitcoms can teach us...

TOSTAY

Aishwarya Acharya offers
takeaways on relationship dynamics
from your favourite sitcoms



SCHITT’S
CREEK

I 4 I \ his Canadian sitcom is probably the
third most-talked-about subject after
the Coronavirus vaccine and Donald

Trump, and rightly so. The show, which only

reached Indian households when it was already

in its sixth season, is a breath of fresh air. In a

time when expletive-led grunge stories about

heartland gangs and political dramas hold sway,

Schitt’s Creek sets the tone for entertainment

and some learnings. The dysfunctional family

in the series is centrestage, but what really

is brought to light is a discussion about

pansexuality, in a scene where John Rose and

Roland Schitt talk about their acceptance of

their sons’ respective life choices, whatever

they might be. Schitt’s Creek inspired a lot of
dialogue about bisexuality and pansexuality.

“The world is moving to look beyond binary

“We can
broadly think of
pansexuality as
being attracted

to all people
regardless
of gender
identity
or sex”

sexual identities, and India is no different,”
avers Joseph. “It’s almost incredible how
conversations around different gender or
sexual identities have shaped in India in the
last three to four years. Younger people tend to
be more accepting of different identities, while
the middle-aged population is still warming

up to the idea of non-binary identities,” he
adds. “We can broadly think of pansexuality

as being attracted to all people regardless

of gender identity or sex. Although this has
received social acceptance worldwide, there is
little to no sign of pansexuality in most parts

of India today. Perhaps casual dating and open
discussions around the subject might change
that,” he says, adding that dating apps like Aisle
have given singles the choice to customise their
matches as per their preferences. >

Relationship Takeaway: Love transcends all boundaries,
and we must accept and celebrate that!




ALL ABOUT YOU love

FIREFLY
LANE

fyou loved Katherine Heigl in Life
I As We Know It, you will love her even
more in the latest Netflix series, Firefly
Lane. Based on a novel of the same name by
Kristin Hannah, the show takes you through
the friendship between two women—Tully
Hart and Kate Mularkey—seen through their
eyes, and the inseparable bond they share
for over 30 years. The magic of the show
is that it touches upon subjects that touch
you—heartbreak, unrequited love, and twisted
childhoods, even the idea that soulmates
can also be found in your friends and not
necessarily in a romantic liaison. Soulmates
are those who stick by you through thick and
thin, and in hot and cold; they do not hesitate

Soulmates
are those who
stick by you
through thick
and thin, and
in hot and cold;
they do not
hesitate to
call a spade
aspade

to call a spade a spade. They would rather you
get hurt and learn,

than allow you to live in a fantasy and be
in the dark about reality. “When I started
watching the show, I instantly connected
with the point they were trying to make:
we are all broken, and we must learn as we
move on,” says Preeti Vijayvargeya, a mass
communications student. “Friendships
mattered to me most when I was in school
and, in fact, the closest friends I have now
are the ones who saw me at my worst.

The show taught me what it is to feel
heartbreak, failure and death as closely

as I could, but with a friend by your side.”

Relationship Takeaway: ‘Soulmate’ cannot be strictly defined; your
soulmate could be your significant other, or your friend who appreciates
the little joys of life while you watch fireflies light up the night sky together.




GILMORE
GIRLS

peaking of feeling warm on winter
S nights, there are people who find

Gilmore Girls a warm blanket, including
Femina’s Beauty Editor, Sukriti Shahi. “The
bond between the mother and daughter—
Lorelai Gilmore and Rory Gilmore—is really
what connected with me the most,” Shahi tells
us. “I have discussed anything and everything
under the sky—from my boyfriends, work and
insecurities—with my mother. I could see the
bond I shared with my mother play out on
screen in Gilmore Girls, right from the fights
they had to the movie nights they shared,”
reminisces Shahi about her very own dynamic
with her mother. That’s what such shows do
so well: along with entertaining, they give you
arelatable dose of reality. And they reiterate
how invaluable our friends are, too. “The show
made me want to talk more about what I'm
going through, however minor the issue might
be,” shares Priyanka Acharya, a new product
development executive, and a Gilmore Girls
fanatic. “Talking about anything and nothing
makes it easier on yourself and also improves
friendships; Gilmore Girls made me believe
I can rely on my friends and vice versa.”

Sitcoms have long been influential in many

ways. While some have positively reinforced

| LOVEYOU

relationships, and others have brought realities
into the picture; either way, isn’t that what we
look for? A piece of our lives? That’s exactly
what good shows offer us! @

Relationship Takeaway: If you look around you, you will find your sounding board,
whether in your own mom or your friends, and, together, you can discuss anything
from feminism to friendship, relationships to self-love. Gilmore Girls tells us again that
life is how it is, and we can all learn to play by its rules, one relationship at a time.

PHOTOGRAPHS: SHUTTERSTOCK, MOVIESTILLSDB.COM



ALL ABOUT YOU parenting

THENEW PARENT

survival guide

Becoming a parent can be exciting, overwhelming and stressful,
but you can learn to handle the pressures that come with infant

care and balance life accordingly, says Kayalvizhi Arivalan

our priorities
change after
the birth of
your child.
That is but
natural, and true not just for
first-time parents, but parents
with every child. Parenting
is a different experience
every time. Each child has
their own innate quirks and
mannerisms that define them
as individuals and make them
unique. It is parents who
must reinvent themselves

and their approach each time.

This can be stressful as much
as it can be fulfilling. Read
on to find out how you can

manage your energy and time
as a parent.

Identify Priorities

Very often, as a new parent,
you might feel you have

no time or energy for the
things you want to do. With
work, family, a social life,

a household to maintain,
deadlines, projects and more
jostling for attention, it is
most important to figure

out what your priorities are
and focus on them. “Life
became more chaotic and
challenging when I had my
son, but I was determined
not to let go of my job,” says
Mythili Krishnan, a content
writer with a private firm.
“It’s the reality of working
moms that we can’t do it
all, as much as we would
like to. Instead, we must be
practical and set priorities,

“IT'STHE REALITY OF WORKING MOMS
THATWE CAN'TDOITALL, AS MUCH
AS WEWOULD LIKETO”

and allocate time accordingly.
With limited resources, we
have to be extremely focused
on the activities and areas

of our lives that will fulfill

us the most,” says Krishnan.
Identifying your priorities
and focusing on them can
take so much off your plate,
and make your life easier
and more manageable.

Take Time Off
Whenever possible, take

a little time off for yourself.
Short breaks away from
childcare can do you no end
of good. Sleeping whenever
the baby sleeps sounds good
in theory, but, if you can
manage to put it into practice,
it really helps. “Managing
work, home and the little
one was a Herculean task!”
exclaims Sheetal Diya Kinger,
founder of Focus PR and
mother of a three-year-old
son. “At the same time, if we
love what we do and organise
our time, it becomes a lot
easier. I love spending time



Smooth-ish
parenting

Fatema Agarkar,
educationist and founder
of the Agarkar Centre of
Excellence, has some dos
and don’ts to make the
parenting journey more
seamless and cherished:

@ Communicate with your
child as an individual from
the early days; this will help
you steer away from ‘baby
talk’ and the pampering
that can lead to excessive
dependency.

@ Use children’s literature
rich with stories to help
you with your everyday
challenges—Tlike how to

say ‘no’ emphatically
to your child.

@ Find a parent-on-call.
Identify a fellow parent
whom you can relate to,
and who can be there to
listen to you and be
objective when you have
one of those moments.

@ Develop your own style,
and conduct yourself in a
manner that you are most
comfortable with. Anything
else puts pressure on you
and your child, and leads to
confusion instead of clarity.

©® On the days that it all gets
too much, grab a cup of your
favourite coffee, curl up with
a good book, and get a good
night’s sleep. Park the
emotions for a while.

Juggle parenting
responsiblities
with your spouse

DEVELOP YOUR OWN STYLE,AND
CONDUCT YOURSELF INAMANNER THAT
YOU ARE MOST COMFORTABLE WITH

with my son. I do my work
while he is asleep.” She also
reveals that being fit helps
tremendously. “I do yoga
twice a week for 15 minutes.
I eat light and often—every
three to four hours—as food
is fuel. With a young child
around, you need high energy
levels to multitask, be there
for them and manage your
work, find time for yourself,
your relationships and social
life” It might seem like an
endless task, but it can be
done nevertheless.

Accept Support

Most new parents need
alittle extra support from
family and friends. Be it
watching over your child
when you have errands to
run, or to help you with the
household chores, always

appreciate and accept the
help you are offered. “Having
had two kids back-to-back,

I often wondered if I was
giving my best to both,”
recalls Prithi Ashwin,

wife of cricketer Ashwin
Ravichandran. “What if one
got the attention and the
other did not? What if one
was needier than the other?
However, I have realised that
this is the best I can do, and
that gives me some peace.
Managing the girls when they
were both under two was
challenging and extremely
chaotic,” adds Prithi. Her
mother was a huge pillar of
support in those tough times.
“My mom used to ask me to
leave the kids with her, and
go for a walk on the terrace.
That 30 minutes was the only
me-time I got, but it worked.”

Work With Schedules
Prithi almost feels like a
single parent when her

husband is away playing.
“I get personal time only
when I ensure the girls
stick to their routines.
I firmly believe children
need routines, so going to
bed early is non-negotiable
in our home. I spend time
with them, but, once they are
off to bed, I switch back to
‘me-time’. I watch television,
read a book, catch up on work
emails, or just sleep!” Every
parent has gone through this,
and it is likely that many
more will. It is simply called
a ‘a parent way of lifel’
Working through
parenthood is a challenge,
regardless of how hard-
working you are. Still, if you
adjust your expectations
and keep them realistic,
you're very likely to find an
approach that helps you and
your family achieve work-life
balance in the long run. @

PHOTOGRAPHS: SHUTTERSTOCK



ACTION AND IMPACT!

THE FIRST EDITION OF FEMINA POWER BRANDS THIS YEAR SAW BRANDS
BEING RECOGNISED FOR THEIR ETHOS, EVOLUTION AND CONSUMER
CONNECT AMONG VARIOUS OTHER ASPECTS

s we usher in not just a new year, but another decade, it's time to retrospect the bond we share with
Athings around us; those simplify our way of living; offer us comfort in the mundane and during the

times of need. From starting our day with tea or coffee in the morning to ending it with an under-eye
mask, brands are a part of our existence in unlimited and unparalleled ways. More so for the urban and
modern women of today, who deserve and seek nothing more than an equal world.

Women's relationships with brands are evolving and brands are competing to create the impact with
their offerings and messaging. In a world where women’s empowerment and equality are at the forefront of
many conversations, the brands are using their social capital to create dynamic revolution with women as
protagonist. This is where we want to step in to recognise the value and contribution of these brands into
our lives and to help them explore the spotlight they deserve.

To exemplify the choice of today’s growing modern and cosmopolitan mindset of the urban Indian
women, we present to you Femina Power Brands 2021 - a collective effort by team Femina, a Worldwide
Media product — to recognise brands that represent the very efforts of advancing towards a gender-neutral
world. The first edition of Femina Power Brands 2021 was a virtual gathering of esteemed guests and
business leaders from the lifestyle, media, and entertainment industry.

Here's a sneak peek at the brands that made their way into Femina's power-packed list.




ARTISTRY™

ndia’s undisputed No. 1 premium
skincare brand, ARTISTRY™ has

received phenomenal consumer
response and love over the years.
Incepted in 1958 out of love for
beauty and well-being, today,
the brand offers a ground-
breaking, holistic approach

to beauty with the belief that
‘each woman is an individual

like no other, a self-made work
of art’ Built on the legacy of

over 50 years, ARTISTRY™ has
evolved in multiple ways to suit
the changing preferences of its
customers.

The product portfolio ranges

from cleansers, toners,
moisturisers, eye creams,
serums, scrubs, and masques
to specialised skincare such

as Artistry Intensive Skincare
Advanced Vitamin C + HA
Formula to personalised
skincare solutions such as
Artistry Personalized Signature
Select Serums.

The high demand and love for
ARTISTRY™ amongst Amway
direct sellers/retailers and their
consumers is a testament to
the brand's superior quality

products. Through ARTISTRY™,

Amway continues to innovate
skincare solutions aligned with

evolving consumer demands.
Aligned with the trend of
personalisation in beauty, in
addition to the recent launch of
Signature Select Personalised
Serums, ARTISTRY™ launched
the Virtual Beauty App. One of the
key features of this app is offering
personalised skincare and beauty
recommendations to consumers.
It allows ease of shopping as

well as ease of doing business to
direct sellers/retailers through
gamification and engagement,
thereby strengthening the
category in India.

QUALITY AT THE
FOREFRONT
BELLA |

n the new normal, women's

health and hygiene has
taken prerogative. Ensuring
their needs are met is key,
and Bella does just that,
keeping their customers at
the forefront of every product
decision. The brand, one of
the leading ones under the
TZMO Group, has developed
multiple ranges of products

like sanitary napkins, panty-
liners, tampons as well as
cotton and intimate care
products that fit the diverse
needs of their consumers by
making them feel comfortable
and happy.

The 70-year-old brand is
available in over 80 markets
worldwide and is known to
provide quality products with
premium quality to ensure
the utmost comfort for every
woman using them. Each of
their products has a unique
feature... breathability, which
helps prevent the common

problems faced by women
such as skin irritations, rashes
and redness.

SOMETHING FOR
EVERYONE

The brand, with its years of
experience, keeps in mind that
different bodies have different
needs and require products
that suit them. After much
research and development,
the brand has come up with a
myriad range of products that
cater to the different needs.
The brand has products for
women at every stage of

their life; be it as an active
teenager, a successful career
woman or someone enjoying
the joys of motherhood.

SPREADING
AWARENESS

They have a dedicated team
working closely with school
and college students under
their flagship Bella Training
Program to identify their
problems and needs and
gives them insights on which
product would work best

for their skin type. Various
training camps have also
been conducted for women in
rural areas to educate them
about the importance of
menstrual hygiene and how
to take care of themselves
during that period.




he Nail Artistry is India’s first
super luxury nail art salon
located in Kochi and Chennai.
Itis a space created especially
for nail art lovers. The idea is
to showcase the customer’s
persona through their nails. With

THE NAIL ARTISTRY

the state-of-the-art interiors
and well-trained staff, The

Nail Artistry brings to you a
global experience here in India.
Endorsed by celebrities like
Karisma Kapoor, Sunny Leone,
and Mamta Mohan, to name a

few, it has become the favourite
destination for many Bollywood
and Tollywood celebrities.

Dr Leena S., the founder,
says she always knew that nails
as a segment is very niche, and
could see an opportunity as this
segment has long been ignored.
“Whether you like it or not, your
appearance matters as that's
how people form opinions about
you. Nails might be small, but
they have a big impact on our
overall personality and how we
appear to others, especially
in business or in personal
interactions where one can't
help but look at your hands
and unconsciously take in how
beautiful or dirty your nails are. |
strongly believe that if you don't
wish to turn people off and ruin
your meetings, you just have

to take care of your nails and
give them the same attention
and care that you do for your
face. And this belief became the
foundation of The Nail Artistry,”
she says.

The Nail Artistry offers the
most luxurious and safest salon
experience to its patrons and
due to the pandemic, it has
a sharpened focus, following
elaborate safety measures and
strict hygiene protocols. “All our
salons have their own autoclave
machines to sterilise instruments
that are used and all the
manicure and pedicure pods are
disinfected after every session.
All our clients draw confidence
from our efforts and it has helped
us a great deal in pulling them all
back to our salons for their nails
and beauty routines.

CHANGING

WITH THE TIMES

he pandemic was a

watershed event of this
generation. The many changes
that came about separated the
leaders amongst the masses.
Dr Mohan Thomas Aesthetics,
one such leader in the field of
aesthetics, has re-invented itself
during this time and come out
stronger.

CHANGING SYSTEMS
The brand moved to a more
open area for a bigger waiting
area as well as having well
ventilated rooms for procedures.
The operation theatre and clinic

was corona-proofed by having
filters and NASA-technology
ionisers to kil viruses in those
areas. The consultations were
spaced out and the clinic was
sanitised after departure of
every patient. Vaccination of
the staff along with following all
COVID safety protocols while
undertaking the treatments was
given utmost importance. They
have now focused on immunity,
wellness and anti-ageing
infusions and supplements
inspired by experts in Europe
so that people will no longer
have to travel overseas for such

treatments. More importantly
middle class families would be
able to afford these treatments
and improve their immunity in
Dr Mohan Thomas Aesthetics’
safe, world class facility.

UTILISING THE
DOWNTIME

During the time the actual
treatments were not possible

due to the government
mandates, Dr Mohan Thomas,
Managing Director, Mohan
Thomas Aesthetics, and his
colleagues used the time
constructively. They hosted a
weekly International webinar
during COVID times where
specialists discussed Cosmetic
conditions as well as possible
options and outcomes. They are
in the process of publishing a
Manual of cosmetic treatments,
which will be a reference book
for practitioners from all over
the world.

This pandemic has
irreversibly changed the way
people practice and more
importantly value beauty.

The brand'’s focus going
forward would be beauty, health
and wellness.



CHANGING LIVES,
ONE AT ATIME

ASTROLOGER DR SOHINI SASTRI

H er hunger for knowledge and her unique skills at making
accurate astrological predictions are what drive her clients

to place their belief and trust in her. Her honest, polite and candid
approach, and the fact that she is a multidisciplinary practitioner,
make her stand out from the rest. Dr Sohini Sastri has helped
change people’s lives for the better over the last couple of decades
and she hopes to be able to use Medical Astrology to help cure her

clients of health issues.

SOLUTIONS FOR ALL
People who approach Dr
Sastri are dealing with various
kinds of problems. The most
frequent requests for help she
gets are related to marriage,

relationship, career, education,

property, legal issues and
court cases, business, health
or medical issues, pregnancy,
concentration, and treatment
or remedies for various
doshas, like mangalik dosh,
kaal sarp dosh, etc.

DIVINE INTERVENTION
Dr Sastri believes she's

able to help her clients
because of the blessings

of Goddess Kali. Dr Sastri
specialises in Krishnamurti
Paddhati, aka KP astrology,
or KP system. Created by the
great astrologer Late K.S.
Krishnamurti, this accurate
and well-defined system is

based on the finer points of
Indian and Western astrology
and borrows important
concepts from many branches
of astrology. By combining
her expertise in it and using

a multidisciplinary approach,
Dr Sastri delivers accurate
predictions and recommends
effective solutions to
complicated problems.

TRANSFORMING LIVES
FOR THE BETTER

DR NAAVNEDHI K WWADHWA

distinguished and multi-

faceted personality, Dr
Naavnedhi K Wwadhwa remains
an authority on several subjects
of physical and mental well-
being. She is Mrs Universe Asia
Queen 2019 and a renowned

practising celebrity energy healer,

meditation guru, astrologer,
numerologist, graphologist,
Tarot reader, Vaastu consultant,
transformation and motivational
speaker, and manifestation
coach. She is also the founder of
Inner Ziva, a one-off meditation
and breakfast club. Armed

with a doctorate in Business
Management, Dr Wwadhwa has
many feathers in her cap!

JOURNEY TO SUCCESS
From being body shamed

and suffering from clinical
depression to facing multiple
health issues during pregnancy,
Dr Wwadhwa has had her
share of physical, mental and
emotional pain. When doctors
had given up on her condition
and diagnosed it as irreversible,
in her moment of despair, her
inner will-power became her
strength and thus started her
transformational journey. She
gained expertise in Neuro-
Linguistic Programming (NLP),
meditation, and manifestation
techniques, training with world-
renowned experts such as
celebrated author and celebrity
coach Tony Robbins and
renowned American

author and co-founder of NLP,
Richard Bandler.

PROMOTING
WELL-BEING

With the COVID-19

pandemic, as the

world started seeing physical,
mental and emotional well-being
inanew light, Dr Wwadhwa's
efforts to promote mental well-
being for people from all walks of
life began to gain traction all across
the globe. For her contributions,
she has been named as a Times
COVID Warrior and been awarded
the Times Power Women 2019. In
September 2020, Dr Wwadhwa
launched a unique initiative,
Meditation Marathon, which offers
theme-based meditation sessions
that people can avail for free. She
also hosts a chat show, Tuesday
Talk Tales, providing a platform to
talents from across the globe. Her
free Thursday Tarot live sessions
remain a huge draw.




LUXURY SELF-CARE,
ON-THE-GO

erived from the Dutch word

'‘Dromen’ which means
dreams, aspirations and liveliness,
Dromen & Co Apothecary
embodies only the purest
elements in a healthy skincare
range, offering simple solutions
for makeup and skincare.

PRODUCT RANGE
Dromen & Co Apothecary
products and facial tools are
carefully crafted and formulated
to fit in the most demanding
lifestyles of today making beauty
on-the-go possible for both men
and women. Choose from facial
rollers, Gua Shuas, beauty bars

and travel-friendly makeup for
an instant glow and fabulous
skin with minimal effort. The
product range comprises major
categories — skin and body,
mother and men's care, gifting
and wellness.

AUTHENTIC
PRODUCTS, ANCIENT
RECIPES

The brand believes that the
woman using its products
deserves nothing but the best,
purest, most trustworthy beauty
and wellness products, verified by
experts and geologists. As such,
Dromen & Co Apothecary strives

to set the benchmark in quality
control with products that are
authentic and sourced directly
from reputed manufacturers. On
the plus side, the Dromen & Co
Apothecary range is a beautiful
blend of ancient beauty recipes
and techniques. The brand seeks
to embody the pure essence of
Mother Nature and true qualities
of healing which will help the user
heal inside-out naturally. At the
heart of their work, is a boundless
love for skincare, a playful joy in
exploring ingredients that make
the skin and body radiant, and a
sincere desire to create products
that give effortless nourishment
to the skin.

BALANCING LUXE PURITY

ESTUARY

Water being the most
consumed yet most
ignored element was a great
concern for us. Keeping its main
pillars — sustainability, innovation
and luxury —in mind, Estuary
delivers water in the most
luxurious form by also being
100% plastic free.

AMPING UP
HYDRATION

It offers a range of highly
formulated water, purified
with pink Himalayan salts

and possessing a mystical
combination which enhances
the entire experience of
hydration. Ideated, formulated

and made in India, the world's
first epicurean water is
introduced by the first luxury
water brand from India!

INNOVATIVE
BLENDERS

The brand has four variants
under its epicurean water line

like Whiskey Water, Single Malt
Water, Vodka Water and Coffee
Water. Each of these is most
suited to be paired with their
namesake. Estuary also has

a range of highly formulated
activity water that has been
innovated and created with
natural blends of minerals and
a unique purification process.
They include Daily Water,
Venture Water, Golf Water and
Travel Water.



SIMPLE OFFERINGS,
SUPER EXECUTION

Acustomer-centric company
right from its inception,
HDFC has always looked at
building long-term customer
relationships. With a vision to
make India a property owning
democracy, the brand'’s mission
has been to enhance residential
housing stock in the country
through the provision of housing
finance in a systematic and
professional manner and to
promote home ownership. HDFC
aims to increase the flow of
resources to the housing sector
by integrating the housing
finance sector with the overall
domestic financial markets.

BRAND EVOLUTION

In light of the COVID-19
pandemic, HDFC has
introduced a number of digital
and online initiatives to reach
out to customers, like 'HDFC
Customer Connect;, a one-stop
convergence platform for all

customer requests. In fact,

in the housing finance space,
HDFC was the first to focus

on online loan processing. The
brand also created a special,
hands-on and experienced
digital team to help strategise,
engage and maintain human
interface with customers.

To facilitate homebuyer's

in shortlisting properties in
the midst of the pandemic,
HDFC hosted virtual property
exhibitions. HDFC's website

is now available in seven
languages, keeping in mind
customers’ comfort. On the
HR front, HDFC didn't have
single lay off, and as the
pandemic progressed, attaining
operational efficiency in a new
working environment became
a priority, along with the health
and safety of employees.

REDEFINING WELLNESS

erbalife Nutrition was
founded in 1980, and

today, it operates in over 90
countries worldwide. It has
built its presence in India over
the past 22 years. As makers
of meal replacements, foods
supplements and sports
nutrition products, they
reach their markets through
their network of distributors.
This network offers a highly
personalised nutrition and
wellness experience which gives
their consumers the confidence
and motivation to change for
the better. They call this their
‘distributor difference’.

“We are a purpose-driven
company, and we operate in

the communities built by our
associates through our CSR
work and more specifically in
the field of women's health and
education. It is our commitment
to helping the communities in
need,” they say.

EVOLVING

WITH TIMES

The pandemic has made the
world more aware and more
empowered to understand the
potential of a strong immune
system. The company is also
looking at consumers who are
digitally savvy and are using
technology to not only find
newer ways to impact their
health and wellbeing, but also
research native and grassroot
health offerings.

CONSUMER
CONNECT

From the launch of targeted
products such as Woman's
Choice and Protein Bites, to
vritilife Ayurvedic nutrition
that support immunity and
brain health, Herbalife
Nutrition has responded to
consumer demands with
high impact and personalised
nutrition. Their growth is
based on personal relationships
that their associates

build, and technology that
has helped them reach

out to different
communities

and cultures,

identify gaps, and

optimise product

portfolio.



THE BEST REINVENTION

IKONIC PROFESSIONAL

VISION AND MISSION
Rayed Merchant, Marketing
Director, SSIZ International Pvt
Ltd, the parent company for
Ikonic, says, “Being one of the
only brands in India catering
to some of the most reputed
salons, we foresee a vision to

be the world's most trusted
and respected partners and
aim to create a paradigm shift
in the beauty industry. Our
mission is to identify trends,
pre-empt customer needs and
continuously evolve to offer
future technologies and value-
driven services that add profit
to their business.”

CONSUMER FOCUS
With an emphasis on building
client relationships, the

brand offers unique value
optimisation services that add
strength and scalability to its
clients’ businesses and help
them grow. With its array of
product ranging from scissors,
combs, straighteners, curlers,

every few times a month were
now looking for products and
tools to help them become self-
reliant,” Merchant says. The brand
decided to change its outlook

on its products and embraced
the idea of reaching out to
individuals through media and
brand launched a new range of
B2C offerings as well, conducting
workshops and live sessions with
industry experts on how to easily
style your hair!

stylers, clippers, trimmers, hair
strolleys, brushes, etc it aims to
be the go-to brand for all their
hair styling needs.

POST-PANDEMIC
EVOLUTION

“With time, we realised and
recognised the need for DIY,
self-help products as people
were working from home,
attending online meetings,
parties, and events.

People who were

used to going to

salons to pamper
themselves

BLADES OF BEAUTY

Beauty needs are changing
with time and situations.

The pandemic and resulting
lockdown exemplified that.
Ensuring women can take
care of all their beauty needs
even when they cannot step
out and go to a salonis the
objective of leading beauty
brand, KAl India. This cutting-

edge technology manufacturer
has developed over 10,000
products in categories like
razors, beauty tools, knives,
housewares, nail clippers and
medical field.

CHANGING NEEDS
When the social distancing,
safety and hygienic norms in
public places in a concern,
women opted for staying at
home and shaving off the
unwanted hair as against
visiting a salon. This resulted
in the need of good razors that
are reliable and safe to remove
facial and body hair. As KAI
specialises in a wide range of
razors for men and women, it
became a go-to brand.

through healthy and sustainable
initiatives. “KAl believes in
KENMA which means to polish
and improve our skills to

deliver value to consumers with
delight and passion,” shares
Rajesh U Pandya, Managing
Director, KAl India.

SAFE AND SHARP

KAl razors are designed with
features like superior Japanese
Technology with double
Titanium coated blades using
Fluorine Resin which are made
in Japan with Nano Coating
Advanced Technology and

high precision. With one of the
widest range of fine crafted
products keeping consumer
safety and convenience in mind,
KAl stands with its corporate
credo of “putting customer
first and always exceeding their
expectations’”.

QUALITY AND
SUSTAINABILITY

KAl India is dedicated to uplift
the quality of life in India



LOOKING FORWARD
TO THE GOOD TIMES

THE KINGFISHER CALENDAR

Ato chill-on-the-go

without shirking on one’s
professionalism and success,
Kingfisher is a brand that has a
360-degree approach in tapping
into the consumer audience.
With extravagant lifestyle events
sponsorships and a calendar
that's rolled out every year, they
have attained and maintained
their cult status with today’s
generation.

The calendar is shot every
year on a glamorous property with
breath-taking views and gorgeous
models. The locations are right
off of your bucket list—from
Ladakh, Andaman, Rajasthan, to
Goa, and Kerala—it has covered it.

Femina and ET Edge
honoured Kingfisher at the
first edition of Femina Power
Brands 2021.

VISION AND MISSION
The Kingfisher Calendar is the
epitome of glitz and glamour in
India. The brand has catapulted
some of the biggest names in
the film and fashion industry and
aims to celebrate fresh Indian
talent from across the country.

RELATIONSHIP WITH
CUSTOMERS
Kingfisher—The King of Good

Times is a young, contemporary,

and fun brand which has been

inspiring celebrations

of good times across India.
The Kingfisher Calendar is
another iconic platform where
the brand brings together the
best of fashion, photography,
and talent as a celebration of
the New Year.

VALUE PROPOSITION
Our consumers have always
looked up to Kingfisher as

one of the leading lifestyle and
trendsetting brands. Kingfisher
has delivered and promoted
world-class experiences across
music, sports, lifestyle, and
fashion for its consumers. The
Kingfisher Calendar is one of the
tent pole properties of the brand
through which Kingfisher delivers
high fashion with a touch of
panache to its fans every year.

REDEFINING BEAUTY
WITH CONFIDENCE

ndia is now seeing innovations

in areas which were once
dominated by imported
products and foreign brands. So,
by being India’s first caffeinated
personal care brand, mCaffeine
aims to bring premium world-
class products to the Indian
consumers which are the best in

skin and hair care and are made
in India only.

CONSUMER CONNECT
Being fans of morning coffees
and teas, it's impossible for
people these days to skip
caffeine. Millennials today
function on caffeine and it is

an ingredient of such strong
physiological and psychological
effect, has now become a
lifestyle. So, why not add this
wonder ingredient to their
skincare routine as well?

The brand believes that
millennials are always inclined
to base their selection of

personal care products on
brands that connect with them.
“Our products are hence based
around caffeine products people
in India run on. Offering an
exciting range of caffeinated
products across three different
ranges—Naked & Raw Coffee,
Naked & Rich Choco and

Naked Detox Green Tea, we
position ourselves as premium,
affordable and effective personal
care for young and aspiring
millennials,” say Vikas Lachhwani

and Tarun Sharma, the co-
founders of mCaffeine.

“We have always been
conscious of what ingredients
we use and are mindful of the
expectations of people from us
and our choices as a brand. Thus,
we embody the millennial ethos
with key principles of the clean
label (natural as a choice), PETA-
certified cruelty free and 100 per
cent vegan. We have created a
space where beauty has no colour
or gender. For us, it's all about
you—You are Bold, Young and
Confident!” they
sign off.



ACING PERSONAL

HYGIENE

tis well-established that
maintaining body cleanliness
is essential for all of us.
However, women need to
maintain extra hygiene as
they menstruate, leaving them
susceptible to catching various
kinds of bacteria and infections.
Using clean, and toxic-free
products that are effective
and that is where Namyaa, a
homegrown brand, comes in.

CONSUMER CONNECT
Namyaa believes it is essential
for a consumer to relate
themselves with the brand or

the product. They have kept
the products women-centric
keeping in mind the issues that
women face. Itis an initiative
taken to change the lifestyle
of working women and home
makers. Today, pollution and
busy lifestyle have overtaken
the pace and have become
burdensome and has affected
the health of women, the most.
This is the era of working
women and no one can deny
how negligent women have
become with regards to health.
They started initially with
Qraa herbals but with rising

women health concerns we
extended and came out with
Namyaa which has very niche
range of products specifically
for women. It started off with
the hygiene products and
emphasised how important

it is for women to maintain
intimate hygiene. With the

increase in busy schedule

of working women, where
women find it bit fearful

with regards to periods, it
launched Namyaa menstrual
cups. The brand has also
taken several measures to
promote women hygiene and
health with its campaigns.

SMART WEARABLES
FOR THE FAST-PACED

tarted with the philosophy

of being true to oneself and

finding one's inner noise
amidst the fast-paced life people
lead today, Noise, established in
2018, has emerged as a leading
Indian connected lifestyle brand
through its diversified range of
smart hearables and wearables.
The brand aims at building India’s
largest active lifestyle community
through its ever-expanding
portfolio of feature-rich products.

WHAT'’S SPECIAL

Noise has adopted a one-of-a-
kind co-creation process, wherein
the brand creates and upgrades
products with feedback received

from customers to ensure that
its devices bridge the gap in the
Indian technology market.

TRENDING

As awareness around fitness
and wellness increased in 2020,
the demand for accompanying
tech products also multiplied.
Noise ColorFit NAV Smartwatch
featuring built-in GPS, hand
wash reminder, and breathe
mode helped customers achieve
their fitness goals from the
confines of their homes. Noise
has recently launched ColorFit
Pro 3, a smartwatch offering
diverse specifications like SpO2
monitoring, stress monitoring,

sleep tracking, auto sports
recognition, 14 sports modes, and
a bATM water resistance rating.
Accompanied by the NoiseFit
App, customers can track
their health and fitness goals
holistically with this smartwatch.
The brand'’s latest products
like Noise Air Buds featuring 20
hours battery life and crystal
clear calling and Noise Defy
Headphones with active noise
cancellation were developed
to tackle working from home
with ease. Noise Shots Rush
and Noise Shots Neo 2, wireless
earbuds with dedicated gaming
mode, were created to enhance
the experience of customers.



FEMINA SPECIALS

CONSCIOUS,
CLEANAND
ETHICAL
BEAUTY

riflame offers

beauty and wellness

products that
are inspired by nature
and powered by science.
Developing safe products
has been the overarching
goal for Oriflame since its
inception. To that end, the
brand does not allow any
of the 1,300 ingredients
banned in the EU, but also
prohibit an additional 60
ingredients that don’t meet
its high safety standards.

KEEPING UP

The COVID-19 pandemic
has taught us many positive
things. After dealing with
the initial blow dealt by the

COVID-19 outbreak, Oriflame
pivoted its approach to
minimise the impact and
continue delivering its
promise. The brand rapidly
moved towards the digital
way of doing business and
strengthened its presence as
a social selling beauty brand.

VALUE FOR
CONSUMERS
With an unwavering
commitment to the
environment and the planet,
the brand believes in caring
for the world around us. All
its ingredients undergo a
strict eco-ethical screening
to ensure they are ethically
sourced, safe to use, and
of high quality. Oriflame
never uses ingredients from
endangered sources. The
products also conform to
strict European standards
and are 100 per
cent free from
GMOs. Oriflame
uses 100 per cent

natural-origin exfoliants
like almond shells, fruit
seeds and olive stones in
its scrub products that do
not pollute the oceans.
Oriflame also choose to use
biodegradable ingredients
in its Love Nature rinse-off
products.
The brand has adhered
to its unique approach
to beauty, while deeply
understanding customer
needs to stay ahead of
the curve. For Oriflame,
beauty is not just about
looking good, but also
feeling beautiful and
acting beautifully. Since
they believe in holistic
beauty, they have
ventured into the health
and wellness segment
in 2015. The core focus
is on producing high-

quality beauty and wellness
products that are inspired
by nature and powered by
science.

Moreover, they are also
providing unparalleled
opportunities for everyone
who wants to fulfill their
dreams. India is home
to countless individuals
who are brimming with
entrepreneurial potential.
All these people need is
an opportunity to change
their lives. Oriflame makes
it its responsibility to reach
these people and provide
them all the tools they
need to become successful
entrepreneurs. Along with
this, they make sure our
brand partners continue to
look great, make 